Gary Halbert’s and
Jay Abraham’s Print
Lead Gen Advertising



During the 1980s, Gary Halbert and Jay Abraham
(independent of each other) ran these lead generation print ads
over and over again in the Los Angles Times. Gary would also
occasionally run ads in The Wall Street Journal but it was
largely these ads in The Times, while he was based in L.A., that
were the source of his prospecting for consulting clients.

Obviously, much has changed in the last 25 years in the
world of lead generation through print. It’s not so much the
advent of the Internet as a response medium, but the cost of
running such ads in large market newspapers that is often
prohibitive. Unless you have tested something in smaller market
newspapers, or got a great remnant space buy, publications such
as The Times would not be most consultant’s first pick for doing
lead gen.

However, there are countless smaller market newspapers
where this can work, and despite the obsession with tablets,
there is still vibrant readership of paid print publications.

From millions spent of print ad insertions for clients around
the globe, here’s the short list for this type of lead gen.

1) Paid publications only. Free publications are worthless.

2) The first section is almost always the most responsive. The
business section may also be viable, depending on the
publication and day of the week. Testing is required.



3) If you’re going to go for a fractional ad, go for the half page
vertical, so your ad is above the fold.

4) The publication can always control ad placement and almost

always has remnant space, no matter what the sales reps say.
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The “Century Plaza” ad on the next page
may be one of the most successful lead gen
ads for business consulting and copywriting
of all time and it’s amazing that consultants
and copywriters are oblivious of it today.

Gary packed a large seminar room in the
Century Plaza with small business owners in
1987 at $375 a head. He recorded the
seminar and later sold the recordings of the
event. But even if he just broke even on the
front end, Gary’s real goal was too get
plenty of copy and marketing consulting
gigs. As those who’ve observed Gary over
the years have related, when attendees threw
themselves at him during breaks and after
the event, he told them he was far too busy
to take them on and had a waiting list of
months before he could even talk to them.
The ones who were determined to get him
wrote him large checks on the spot.
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New 1-Day Seminar Reveals ...

How To Promote Your

Business For Less
Than $1,000!

* * &

*High-Impact” Direct Marketing
Does Not Have To Be Expensive
Says This Expert

Dateline Los Angeles:—Would you like to know all

about several new (and low cost) advertising

“tricks” that can get you more new customers than

your business can handle?

These “breakthrough” concepts are so powerful
they have resulted in recent sales totalling hundreds
of millions of doltars, in fact, Gary Halbert, the man
wha developed these concepts, has an almost unbe-
lievable track record. For example:

@ He created a newspaper ad that multiplied the
sales volume of a huge cosmelic corporation (one
of the most famous in the world) by more than
1,000% in just 12 months!

@ He wrote the most widely read sales letter in his-
tory. It was mailed to 140 million people and gen-

" erated 7,300,000 cash-with-order customers.

@ He recently "sparkplugged” four cable TV shows
that are producing results for their sponsors that
almost dely belief!

@ He pioneered a number of retail marketing con-
cepts that have led to more than $100,000,000 in
sales volume for a aneapolls pharmacist.

® He developed a "dirt-cheap” postcard mailing that
can be used by almost any management or mar-
keting consultant with incredible results.

will “hook" everybody who even glances at your
adverlising!

® How to make sure your message is believed!

@ A dignified way to make yourself famous within
your industry!

@ How to get your old customers to refer so many
new customers you won't be able to handle all
the business!

There's more. A lot mare. Don't miss this semin-
ar. It stresses low-cost, maximum impact marketing
techniques that deliver an instant payolf!

Who Should Attend

® Are you a salesman who needs more leads?

@ Do you have a store, a restaurant, a car dealer-
ship, a hot dog stand or some other kind of re-
tail establishment you'd like to see flooded with
new customers?

@ Are you a manufacturer who would like to sell so
many of your widgets you'll have to run extra
shifts to meet the demand?

® Are you a marketing consultant who likes fo keep
up with new ideas and techniques so you can
better serve your clients?

® Are you an M.D,, a dentist, a chiropractor, an ap-
tometrist, a therapist o any other kind of health
care professional who would like to see your
waiting room bursting with new patients?

® Do you have a house you'd like to sell? A thou-
sand houses?

@ Do you have anything you'd like to sell? Consult-

ing services? Products? Yourself?

If you answered “yes" to any of the above ques-
tions; if you own any kind of business whatsoever, if
you are a consultant who desires more clients, a
health care professional who desires more patients
or perhaps a retailer who would benefit by having a
virtual trainload of new customers, you should con-
sider this seminar mandatory. According to John
finn, a recent attendee and marketing consultant in
his own right, “Halbert really delivers the goods. |
got enough new ideas in the first 172 hour to keep
me busy for the next six months.”

How To Register

The seminar fee is $375.00 and it is easy to re-
gister. All you have to do is complete the form at
the bottom of this announcement and mail it with
your payment or credit card instructions. You may
also register by phone and use your MasterCard,
Visa or American Express, California residents call:

This man's work is everywhere, You can see it
on TV, hear it on radio, read it in your daily newspa-
per and, on any given day, you are almost sure to
find some of it in your mailbox. Not only that, he
also writes the world-famous Gary Halbert Letter
which dispenses marketing wisdom each month to
some of the most sophisticated international ad
agencies in the world and also many companies list-
ed in the Fortone 500,

In any case, Halbert has now decided, after
many long years of secrecy, to "go public" and re-
veal many of his breakthrough marketing concepts
in an intensive, 1-day seminar to be held in Los An-
geles on Saturday, May 23 at the Century Plaza Ho-

lel,
What You Will Learn

@ How to get the exact name and address of every
man, woman and child who is ever likely to be-
come one of your customers!

® What to write on a simple postcard mailing that
will make people flood into your business.

@ How to mail up to 100,000 letters per week at no
cost (not even postage) whatsoever!

@ How to write all of your advertising all by your-
self and do it far better than anyone you could

ever hire!
® The amazing secret of the best attention grabbers (213) 2737053
in the world! And, it you live outside California, you can call

@ How o use 976 numbers to make peaple happily
pay to hear your sales pitch!

© How to make your ad in the yellow pages pull in
400% more business than it does now—at no ex-
tra charge!

@ How to get Hollywood celebrilies to “star” in
your advertising and how to get them cheap!

@ An amazing secret that can make your newspaper
adverlising 750% more profitable!

® How to write headlines that virtually cannot be
ignored!

@ What you need to know to get yourself and your
product or service featured on cable TV at no
cost whatsoever!

® 17 words you must never use in any of your ad-
}:erlising unless you are deliberately looking for a
lop!

® 6 other words you should always use in all of
your newspaper ads and direct mail letters!

@ How to use dirt-cheap “low-tech" research to find
out the real reason people buy your product or
service!

@ Anpile, B-pile: an amazing concept that will make
all your direct mail advertising at least 50%
more profitable!

@ How to buy everything connected to your adver-
tising efforts at rock-botiom, dirt-cheap prices!

@ 3 key ideas you should consider before you ever
run another TV ad or radio spot!

@ Why you never get a second chance to make a
first impression and a remarkable technique that

our toll-free number which is:

(800) 433-7145

Either way, your registration will be confirmed
immediately by return mail, Also, you should keep in
mind that this seminar has a tendency to sell out al-
most immediately and, therelore, to avoid disap-
pointment, a prompt reply is definitely advisable. By
the way, this seminar comes with a 100% iron-clad
money back guarantee, You must be fully salislied
o your tuition fee will be relunded in full.

FREE BONUS

Every person who attends the Los Angeles se-
minar will receive an amazing “Do-lt-Yourself” Ad-
verlising Kit, This kit is invaluable. It contains de-
tailed, step-by-step instructions that will enable you
to immediately (and with confidence) create “maxi-
mum impact” direct mail letters, display ads, TV
commercials and radio spols!

But don't forget, as stated eariier, this seminar

has a tendency to sell out very quickly and an early
registration is always a good idea,
NOTE: Your best option is to get this information
live. However, il you simply can't attend, you can
order a written transcript and a set of 12 audio
tapes that will caplure everything covered by the se-
minar, The price is $295.00 and you can get this
material by dialing the same numbers listed above
or by using the form below.

e — e e e = SEMIVAR REGISTRATION FORM — == e e = — e e o e .

|
Please fill in and mail today. . ]
I DATE OF SEMINAR: ~ MAY 23, 1987 |
LOCATION:
T0: Everett & Lloyd, Inc. |
1™ 5000 Sunset Bivd,, Suie 605 CEAVRY SLAZA OTEL |
Los Angeles, CA 90063 : I
GENTLEMEN: Yes, | want to attend Gary Halberl's amazing 1-day seminar titled “How To Promote Your Business For Lessi
Than $1,0001" I have enclosed $375.00 as payment in full and | understand this payment covers the complete cost of my tui
tion plus all seminar materfals. On that bas's, here is my arder, |
PLEASE CHECK METHOD OF PAYMENT {
I ———Visa Express ~ —--Check l
Card  No. Exp. Date ———————- I
Print Name Company |
Address |
) Cit State Zp |
l —~——cChack here If you are unable to attend but are enclosing $295.00 for the seminar audio tapes and transcript. I
I NOTE: Checks and money orders should be made payable to Everett & Lloyd Inc. @ 1987 Everctt & Lloyd Inc. 1
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= Times Qlassificd Ads “The Amazing Cash Flow
T | Secret of a Desperate Nerd
The Amazing Cash-Flow Secret; From Ohio” also had many
of A Desperate Nerd From Ohioz insertions.
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Gary was a master at

=30 writing titles for special
M Ziumea reports that grabbed his
.. 255 prospects’ attention and
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;55525 solved their urgent
e problems... or at least got

"""" them in heat to find out

more.

=
AR n g an N
[ s
S

i

i
e i
e

PR e

<| Thisfull page ad sold a
bundle of his reports at
$39.95. Much of the
material came from, or was
later used in, his newsletter.
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Selling information on the front end in the local market is
still a fantastic way to get gigs, while a consultant builds
his reputation at the same time.
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ADVERTISEMENT

Need more money? Try this. . .

If you are interested in creating a huge (and
immediate? cash-flow for yourself or your busi-

¥_ou will learn when you read my report, No.

hat’s just Section Qne! Here is what you will

ADVERTISEMENT
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ness, this ?"90"19 to 30 the most exciting mes-  [earn in the rest of the report:
sage you will ever read. #2: ~ T3¢ 1A Ties comglats O
. SECTION A2 DU TS PLEASE FOLLOW THE ||isi s
Here is why: My name is Gary Halbert and O SELL IF T
some tlime ago Ikwast deaéi Ihmktiij Mty business YOE&PN’I‘ HAVE ONE INSTRUCTIONS BELOW ||t edion alisvent
was almost bankrupt an couldn't even pay ALR Y AND H!!ﬂ I!! n Yrading: Broadwa
the rent. Actually, ‘I) wasn't just broke, | was . AND CALL MY OFFICE ‘5‘.‘&‘5.&."?5‘3;,’% .;‘{no 530334%25

desperate. Then, one day, | came up with a

‘crazy idea” about how to write a certain kind
of sales letter that would get people to send me
money.

| was living in Ohio at the time and my

friends laughed at my idea. They thought it was

a big joke. They said | was a dreamer and that |
tiad no “common sense.” In fact, one guy sald |
was a nerd and that my idea was so silly he feit
sorry for me.

Oh yeah? Well, | didn't care. ! still thought it

Many people believe they have to ?a'y a small
fortune to “tie up"” a product. That Is not true.
There are thousands of products you can get an
“gxclusive” on without spending a dime!

Not only that, there is one certain kind of
product that | call the “perfect product"” that
you can sell in blg numbers and not ever pay
anybody else one red cent! This product only
costs a few pennles to “manufacture” and you
can do all the necessary “work” right In your
own home.

i .
ABOUT GARY HALBERT

Gary Halbert has hel hundreds of people
make millions of dollars, Some of his more famous
clients are Geoffrey Scott of Dynasty, Robert G.
Allen (author of *Nothing Down'’), Mark O.
Haroldsen (World famous Real Estate expert) and

IMMEDIATELY IF YOU
WANT TO RECEIVE THIS
VITAL INFORMATION IN
THE FASTEST WAY
HUMANLY POSSIBLE!

not be of Interest to ever&one. If you are happlly |+

married, you may want to s
and go on to Section #14,
On the other hand, if you are looking for someone

ip this part of the report

was a good idea and | typed up a few of my So, if you want to make some gerious money, / ; Est
ietters and | started mailing them out_ And  don' worry if you don't already Pavea groduct oA VN Lt i oty oy vl :’,{,;":egﬂg‘,’f{:ﬁ,sg;‘,m';"a g,l;';,‘,,'.',%',‘;e"{;u{,‘_’"%':gg'e“
guess what? People did start sending me mon-  or service. This sectign will tell'you how to get a les and he spends much of his time fishing on his have developed a way (a dignified way) to meet

ey. And | used that maney to mail more letters
which brought in more maney. And | used that
to mail gven morae letters, which brought in gven

grg%} product even if you are dead broke fike |
was|

SECTION #3: HOW TO GET AS MUCH

boat which was used in the original “Sea Hunt” TV

series.

and services with a simple postcard mailing

members of the opposrte 86X ﬂiaf works so well my
“sgcret technique™ was discussed on one of the blq

est {and _b_o_s_{l) radio shows in Los Anqeies s;(
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COLLECTOR SELLING OUT

morg money.... MONEY AS YOU NEED  than other paople are able to Soll with full-pago,  Siierent iies. I fact as soon as | used his dea, | | e, o o oy
'y tt pleces, over 150 coke boltles
And s0 on. TO “ROLL OUT” YOUR 1u||-co|orln;a %zl;le ads. .. or gven nation il et and from 2 ot ;ev?a;f%g‘ London, Eﬂgi’:;?é %ﬁ%ﬁ%’—rrm
waids g walch, onal
T FROJECT... oD gomnaoll ey sl By ey RS50 ER gy
was finished, that one simple letter pulled in. . . GETIT WITHOUT  iscover this neat little trick. But now, slmply by~ Like | sad, if you are completely happy with | @ Sports Memorabila Wid '
More than 7,300,000 replies! BORROWING! someone already, you can skip this Section. But If | Fublicaligns Autographs, Bal

Think about it: More than seven million peo-

Do ¥|ou have a 'good idea? Can you prove it?
If so, there's a very good chance

readInF this section, you can learn how to use
this dirt

-cheap little ‘money maker in just 15
minutes !

rou are not happy In this area, this may be of great
nterest {0 you.

® DOLLS WANTED! @

S (7

can get you
ple wrote back to me and every one of those ) the monay you need without you everqnavln SECTION #8: CAN IT AND CLONE IT! SECTION #14: HOW TO GET
people sent a check (made out ¥0 my W"G) or to ?ay it back. .. \T_8ven havh‘m to pay |mer? " You may find this to be the most |meresﬂng YOURSELF OR YOUR ol oé.a;gggogg}?al,ooo,
else cash | could put in my pocket. And what st} section in the report. That's because this sec- PRODUCT FEATURED | L1 ScANSHAW Collecton-
was | selling? Actually, it dO@Sth matter. You ™yoy gge, because of my connections, | have a tion will teach you how to create a great adver- ON CABLE TV AT NO | sestonsbis: 8182850 s,
see, the magic was not in the product, L wasin  network of people who call me all the time to see ~tisement o sales letter—even if you are a lousy COST WHATSOEVER!

the letter!

Do you have something to sell? If so, you can
use that same “‘crazy idea" | used in my letter
to create a letter of your own and sell almost
anything you've got!

Who Needs This Secret?

if | know about any good ideas In which they
can invest money. These People who call me
have milliens to invest and they trust my judge-
ment. And, as soon as you read this section
ou’ll know how to prove your idea is good an
ow you can tap into my network of investors to
get all the money you need!

writer!

LeP’s face it: Not everybody is good at put-
ting their ideas down on paper. However, now at
last, when you learn my “secret methad,” you'll
know how to make all your ads and lstters look
like they were written by a “pro.”

Believe me, this will work for you even if you

In the last 1% years, | have been responsible
for nine different cable TV shows and | have
learned some amazln({ sgcrets about this medi-
um. Listen: If you are truly an expert in your line
of work and/or Iif you have a first class product
or service, there is a very real chance you can

1
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SECTION #4;  HOW TO GET MOVIE  ¢an hardly write your name. As long as you can  get millions of dollars worth of cable TV time at old Tog Tans:
® Are you a salesman who needs more leads? AND TV STARS TO  1alk, | can show you how to create an absolutely 3Irtuallr no cost to you whatsoever. This sec- | serahamerc verditions
 Are you a housewife about to get a divorce HELP YOU SELL amastic “sales pitch-in-print! tion will explain everything. Please read it the ’o‘ie‘ﬁusyf.’ﬁ‘fn‘ss S 0fs:

who needs a simple way to make a lot of YOUR PRODUCTS SECTION #9: HOW TO MAIL UP same day you get my report. %ﬁn%’?%%
maney? AND SERVICES! TO 100,000 LETTERS . %ﬁ?ﬁ%ﬁm
« Do you have a furniture store, restaurant,a  You're not going to believe your eyes when PER WEEK AT NO' SECTION #15: THE DARK SIDE | frecfedca Satse e
car dealership, a hot dop stand or some you read this section] Why? ‘The answer is COST WHATSOEVER! ’ OF SUCCESS! W
other kind of establishment, you'd like to  simple: You see, this part of my report reveals a (not even postage) COLLECYIONS. B18/5b7-565FP.

see swamped with customers?

e Are you a manufacturer who would like to
sell so many of your wldﬁats you'll have to
run extra shifts to meet the demand?

e Are you a marketing consultant who likes
to keep up with new ideas and techniques
$0 you can better serve your clients?

o A you an M.D,, a dentist, a chiropractor, SECTION #5: AN AMAZING SECRET SECTION#10: HOW PO UBEITE | know; rve algady had all theso probloms | SR &
and optometrlst,'a therapl&t, or any other THAT CAN MAKE PEOPLE TO PAY and they were sometimes ver)‘ unPIeasant. .
kind of health care professional who would YOUR NEWSPAPER R YOUR However, when you read this vital section you'l mwﬁgm
like to see your waiting room bursting with ADVERTISING TO HEAR YOUR  learn my step-by-step method for avoiding this |cclintike’ a5 ko
new patients? INFINITELY MORE SALES PITCH!  kind of nonsense. ."m‘“v‘.“n“.u.i"‘m'?.‘..’."f. g
PROFITABLE! ,  You've heard about those “976" numbers, Please don’t skip this section! It's not enough | SEuSelAL Stamps & Coins!

e Do you have a house you'd like to seli? A
thousand houses? A car? A boat?

e Do you have anything you'd like to sell?

verg “private secret method” of getting in touch
wit nY movie or TV star. You'll learn where to
get thelr private phone numbers and how to
approach them about helping you sell or pro-
mote your goods and services.

By the way, you'll also learn how to get them
at bargain basement prices so you don't have to
spend an arm and a leg!

| have probably created more newspaper ads
than anyone else you've ever met. In fact,
someone once calculated that, if all my ads

How would you like to mail 100,000 sales
letters every week and have other people gladly
pay every penny of your costs? I'm talking
about postage, printing, envelopes and every-
thing! Actually, it's rather.easy (when you
know how). Belleve me, this idea alone Is worth
tmorie‘a than 100 times the entire cost of my re-
por

haven't you? They're the ones you call to listen
to a recorded message and then you get $2.00
or so charged to your phone bill.

Listen: Most of those “976" numbers are

When you read my report you truly are goin

to learn the real secrets of making a lot o
monay and making it fast! However, making a
lot of money can be a "mixed blessing” if you
aren't careful..In fact, if you don't know what to
watch out for, you could end up havlnﬁ trouble
with the government, with lawyers, with jealous
people who want to sue you and so on!

to learn how to make money, you've also got to
learn how to keep it!
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. Consulting services? Products? Yourself ?  were being run by one company, (instead of  ..4°) SECTION #16: HOW TO GET THE. AP

slimebags who offer sexually explicit ¢ FOVINE orlernal, wepleked <
If you answered “yes” to any of the above fﬁga{ﬁ% ‘i;‘:"}f; K’L‘;‘,}s";atef‘g%gn sgomdtgg messages, Howevar, there 15 another wag ‘a ‘ MOST VALUABLE | s, i o o3 ssoo
questions, you should try my “crazy idea.” You o 9 pap respectable way!) to use “976" numbers to FREE GIFT IN WW
can read all about it in my new report called. . . : _n%“—pfov 6 a valuable public service and, at the ALL THE WORLD! |Alorpart.paul 714

16 Amazing Secrets You Can Use To

Just behind Delta Airlines, they sald.

same time, get people to pay to hear a message

This cha?ter contains a surprise offer of a
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Sell Anything To Anyone Without tlutc (:uiﬂ} ta:zvyel "I'Il;\ev% lc?g;&%"{i: o:lyls)rlfrrllgl‘fé ggg(]isy&us;n?lt:e'g_a @5 them want to buy your free gift I'd like to send you. And, In my opinion,
Ever Meeting Them In Person!  number of profitable nowspaper ads. And, Tva _Don't miss this section; It's a real eye- L[5 probably the most valuabie gift aryono Wi
Listen: Many years ago, I thought | wanted to mg:edoj°g“’d ﬁf‘f"’;sé' ';‘r’lw“:m' secretstl o?:?' g‘g?;{.’ e 0 MAKE $2/500.00 for one of these.)
be a salesman. { got myself a [ob Selling ency- 18" YO f6aC TS SSCTOR, YOU 2T A0 ot ION #11: HOW TO MAKE  "™pqnvway, after you've read my report, you're
clopedias door-to-door and | kept at it until | itlo uylnewspape' o s'?g 0 low! YOUR AD INTHE  gqing to want this item and, 1 think you're going
was darn 3ood. But there was a problem. You DOSSIIB_DIICO, yoU 230 '6ar hOW 'b MaXe A YELLOW PAGES PULL  fo he over‘oyed that I'm wilfing to send it to you
see, | could only knock on about 40 doors each Y pay off with the most possible pro IN MUCH MORE  and, send it free.
evening. And therefore, no matter how hard | SECTION #6: HOW TO GET THE BUSINESS THAN IT ell, that's It. You've just read a complete
worked, there was a definite ceiling on my earn- EXACT NAME AND DOES NOW AT NO description of my new report and | hope you
ing capacity. ADDRESS OF EVERY EXTRA CHARGE! dt}::rl'de to get it gndkread it r;lmedlz(\jt?{yl. It comt;s
. . MAN, WOMAN AND ) . with a money-back guarantee and It Is easy to
et sl dor-t0-door s AN, WOMANAND  Youont s o i o i FS st s Sl
e 0 LIKELY TO BECOME  this little secret will work for you no matter address and the words “Special Report” on a
So, 1 kept searching and searching until | ONE OF YOUR  what you are selling. It'll only take you about 10 glece of paper and send it with your gayment of |
came up with my “crazy letter idea” which is CUSTOMERS! minutes to make the necessary changes and 39.95 plus $3.00 postage and handling (total
the first experience | ever had with what | call * your profits will immediately Increase dramati- $42.95) to: 7
RCS or “remote control selling.” RCS uses the EVer eﬁ,’;‘?&%{"&famnﬁ"t’; %?P}L%'"f‘;sggmg{ﬁ Yoy Bliyeartong oY Everett & Lioyd I Enroll NOW
. v .
s o e s Ul Gl S MBSO ok 8 SECTON Y ow o usmcumap Bt Lo o i
buy whatever you are selling, And, what RCS don’t worry. This valuable section will tell you LITTLE CLASSIFIED 9000 Sunset Boulevard v acore e erin 198
fets you do is, sell almost an Ahing without over  €xactly, step-by-step, how to get the name and ADS TO MAKE MORE unstt soulevar Lowarelog caeer In hosin
meeting your customers In person. . . address of every single potential customer for MONEY PER DAY ~ Dept. LAT-1 o Financial aid.
your goods or services. THAN YOU COULD Los Angeles, California 90069 3 Placement stsistance.
or even talking to them on the phone! Not on|¥ that, I'm go[[}p to reveal how you EVER HOPE TO Are vou in a hurry? If so. for even faster .a R and dontis
These “remote control” selling secrets of can identily “dead wood™ names (they're on SPEND! service,yyuu Can als6 order by phone, Just call || *Ho st

“Killer Advertising” can be used by anyone.
Even a housewife, a student or someone who is
unemployed. And, if you have a business, (or
you want to have a business), these secrets
can generate so much cash-flow you will actu-
ally have a hard time getting all the money to
the bank. I'm not kidding. My ‘“crazy letter
idea,” for example, brought in. ..

g% mailing list) so you don’t waste your time
and your money mailing to people who will nev-
er respond.

By the way, as a neat little bonus, this sec-
tion will also'reveal, If you are Interested, how
you can get the name and home address of
almost every person in America who has the
same last name you do.

Classified ads are dirt-cheap. But don't
overlook them because they can make you
rich-and fastl | know three people and each of
them {one in California, one in Louisiana, one in
Ohlo) makes more thﬁn $10,000 %gr day from
these tln¥ little powerhouse ads. Someflmes the
ads cost less than fifty cents (.50) and yet, you
can use them to generate huge wads of money.

us at our office and you can use your Visa,
MasterCard or American Express. Our phone
lines are open frem 7 AM to 7 PM (West Coast
time) and our number is. ..

(213) 273-7053
Anyway, no matter how you order, we'll send

@ NATTS accredited.
o 8ince 1958,

Calt now for a

FREE BROCHURE
o the foflowing courses
Medical Assislant
Dental Asslatant

BKG/Lsb Assistant
Yacationsl Nures

{L¥N)
o Resplral k
ﬂ" ory Therapy

SECTION #7:  WHAT TO WRITE ON But you've got to know exactly how to do it. the report promptly by return mail as soon as
MORE THAN 20,000 CHECKS ASIMPLE POSTCARD Bt dort worry, yourl learn the feal secrats of W hear from you.
PER DAY! MAILING THAT WILL  how-to-do-it when you read this section. P.S. Checks and money orders should be
By the way, geuing that many checks every MAKE PEOPLE FLOOD  SECTION #13: HOW TO USE mads payable to Everett & Lloyd, Inc.
day means you have to hire 30 full time employ- INTO YOUR BUSINESS! RCS TO FIND and Callfornia residents must add | g conce
ees just to make your bank deposit. But any- Advertlslnp does not have to be expensive, YOUR DREAM LOVER 6% % sales tax ]($2.60) foratotal pay- || 313 -8151
way, my “crazy letter idea” isn't the only thing  No. Believe it or not, you can sell more goods This section is not about money and it will ment of $45.65. Thank you. .‘m_ﬁlﬁfﬁl’z

No. Hiywd., CA 91801




| The Amazing Cash-Flow Secret| Jay Abraham’s: “The

;| 0f A Marketing Genius Amazing Cash-Flow

"| Who Is Afraid To Fly Secret of a Marketing

JE . Genius Who Is Afraid to

B A Towetow wnsarcomes I

| S i s o

dmmmER T Jayran this ad more

o) T I EEEEEE ) times than you can count
|EEREEN anoemens ‘Emmmmadl in the early 1980s before

| Eas mim ceese oo Zmenizid) the apex of his popularity

- SR sEmmeas EEmmEl and influence in the late

* SETEUSE SRUIBEE caevan| 1980s-early 1990s.
e e SRS
RS SESEEER MERsaEE| Besides the irresistible
Sk sn Cmmmmmmr T | CUriosity and reason why

triggered by the
headline, the ad does a
great job of qualifying the right prospects and would be an
interesting ad to model.

In the broad daylight of 2013, it’s difficult to make
contingency marketing deals work as they do on paper. In
my view, Gary’s model, where the clients pay in full, and
feel lucky for the privilege of doing so, is the way to go.



your glesigner/contractor.
Resjdential, commerclal,

our specialty.

HILLSIDE
DEVELOPERS

213/707-1006
Designer/builders since 1946

o Half finished construction

Buy Businesses

( Looking to buy problem reai sstate

o fiohabs o Apariments
e Housss, C o Commercial
ALSO Loans &

Call 213/894-7181

N

o Foraclosures

EQUIPMENT LEASE
TAX CREDIT PASS-THROUGH

UP TO 5-1 WRITE OFF!
(213) 658-56865 Weekdays

WANTED: $3 TO 5 MILLION

Physlclsts need venture cepltal for manufacture and R &
D of high technology devices for an exploding market

CONTACT DR. L. AT 213/359-0162
EVENINGS AND WEEKENDS

|

The Amazing Cash-Flow Secret
Of A Marketing Genius

Who Is Afraid To Fly

$24,000 to $100,000 and o

Have your resume published free in RESUMEX magazine & re;
in excess of 2,000 Calif. employers, to see if your job calegory
qualities. Call 213/784-4741 or send resume to: RESUMEX 14756
Ventura BI., Ste 109 Sherman Oaks, Ca, 91403

It you own or control a prolit-orignted
business you should probably talk to
Jay Abraham.

That's because Mr. Abraham is an

e e e e e e e ey

UNIVERSITY DEGREE

For Life Experiencg & Work Experience
Degrees for people who wagt to be more effective and secure
in their Jobs or Professions.

olute wizard when it comes 1o in-
stantly increasing sales and produc-
ing an almost overnight high-speed
cash flow Increase for nearly any
type of owner-operated business.

However, Mr. Abraham is also an ab-
solute coward when it comes lo

“Theretore, when it comes
to money, | am forced to go
right for the jugular.”
—Jay Abraham
August 30, 1981

travel and this is especially true
when It comes to traveling on
airplanes. Therefors, If you wish to

Match
your position
with a legal degree

by utiliziny zour.lire apd work experience, College

.f,ur your ﬁx 8
usiness experiences.
Pe No residency required.

classes or seminara atfyour own pace time.
Call for information
213-995-0876

or send detailed resume on work-life &
academic experience for a no cost evaluation,

Pacific| Western University
16200 Ventura Blvd., Encino, CA 91436 I

Our graduates are rechgnized for their uznieumenu in bu.ix"x:u i::d i:n}'ult i
We will assiat i leti ur degree requirements without formal
& 'runs“ip'$. e will assiat you i completing yu.ml g

As you know, experience is
still the best teacher—But
Degrees open doors.

Why don’t you make the value that has been apprediating on your home work for
you! Let your house pay for its remodeling and improkements. .. Get cash to pay

q:

Ci

ywide F d Mortgage Prog workNor you.

college costs or to make 1nvestments. .. There are so m&ny ways to make the new
g

Countrywide Funding has been financing residential homag nationwide for over 13
years with their first mortgage program. In answer to the grdwing need for funds

in your community, Countrywide is starting this second mortgyge (trust deed)

program. Of course, Countrywide Funding's policy of reliable, \gw cost mortgages

extends to this new program.

With a Countrywide Second, you'll get a reasonable rate and atfordable payments

Earn « BACHELQR'S, MASTER'S or DOCTORATE Degree
equivalent credits are given
military, company training, industrial courses, seminars or
‘e accept college credita no matter when taken,

Ty,

Take advantage of the EQUITY in your home.

do business with Mr. Abraham, you
must come to him. This is not
because Mr. Abraham is autocratic,
conceited, aloof or stubborn.

Quite simply, the man is afraid to fly.

To mos! people, (especially people in
business) this would be
a major handlcap. For Mr, Abraham,
however, It seems to be an asset. In
fact, for a man who practically lives
ina closet, his track record is literally
astonishing, In the last 14 years he
has developed 165 separate
marketing strategies. The names of
many who have benefited from his
work are household words; famous
magazines, malor brokerage firms,
billion dollar insurance companles,
mutual funds and commodities
companies. Many others are medium
sized businesses and a few have ac-
tually been tiny Mom and Pop type
operations. "The main thing”, he says,
“is not the size of the business but

slightly over $7,000,000 in less
1han one year.
He has I

of commissions from your in|
creased cash flow which wlll be

P 0
markefing programs that have pro-
duced tens of mlllions of extra pro-
11t dollars (with lightning speed) for
all sizes of companles,

3. You mus . Mr,
Can this man help you? Can he, for Abnhlm! """m'é‘dﬂ".'r'.' ﬂﬁ.’iﬁl
example, double your gross sales in say the . As he puts It, “|
less than 80 days as he has for so won't t or spend |fm.

many others? Cun he, as he has done
in some cases, triple your cash flow
In less than 36 hours?

Maybe. Maybe not. You can find out
with one telephone call. But before
you waste your time and your dime
you should give some thought to the
five princlpal reasons he may not be
able to help you. You see, Mr.
Abraham freely admits he cannot
help everyone of every business,
{And there are many he wouldn't help
even If he could) Here are the five

rather the size of the

This seems {0 be true. A brief review
of his recent track record reveals the
following examples:

* He skyrocketed & tiny $20,000
r company to $13,000,000 in
n just 18 months!
¢ He co-developed nearly20 miltion
Investor IOOM
more famous companies
mentloned above.
* He tock a medium sized

that must exist
in order for it to make sense for you
to contact Mr. Abraham:

-

You must have an ethical first
ciass product or service. (Even the
best marketing strateglas wiil fall
after your customers perceive you
have an infarior product!)

You must be sble to handle an
almost overnight increase In
syles, Here Is why: Mr. Abraham is

from $800,000 In annual sales to

very , the bulk
of his Income comes in the form

...you can borrow up to $107,000...and you have a choice of terms from\{ive to
fifteen years on your tully amortized loan. The following table gives examples of

g by his expertise
Therefore, if you csn't handlef
more business now, don't call him)
until you can.

massaging anyone's ego.
Therefore, when it comes to|
money | am forced to go right for|
the Jugular.”

»~

. Your operation must already be at
least Mr,

213/272-0121

LAND AVAILABLE
2.9 Acres M-1 Sylmar L13
6 Acres R-2 Mission Hills L61
52 Acres. Newhall L52
405 Acres, Calabasas L21
42 Acres Calabasas L31
38 Acres Calabasas L41
Joel Silverman Real Estate

BROKERS - DEALERS

Financial planners - excellent
Texas limited partnerships for tax
shelters and appreciation for indi-
;/Idual and pension plans. Call col-
ect:

GIC (713) 629-1410

QH, THANK HEAVEN FOR)

n% KOLOR VIEW PRESS

FULL COLOR
CATALOG SHEETS

) WORKING DAYS!

GUARANTEED
FREE COLOR (DEA KIT
11854 W. Olympic B, (212) 820-1461
L 93064 (213) g;‘z-uuj

Ot T

12389 sq. ft.
10th Floor.
Other Suites

from 745 sq. ft.

including

Prestige
Street Front %%

820-6844

(=g i
s ¥y
{ T

TH1T San Vi etite Bl g0
Voo, Angetee. § A 9hipA

Brownell

F‘jFred Sands um

Realtors

Abraham can help almost anyone
wlth potential but even he cannot
multiply zeroes!

b

And linally, needless to say, If you
crave Mr. Abraham's personal
* contact you must go to him.
Otherwise you must be content to
work via mall, telephone, telex,
slegram, telecoples, or camier
plgeon.

8y the way, there is just one more
thing. Please don't call unless you
yourself own or control the business.
It you can't make the ultimate deci-
sions just give the phone to whoever
can. Please.

The number is (213) 377-7883 and all
calls will be handled personally by
Mr. Abraham. Thank you.

PARTNER

I own the largest/piece of property in
Newport Beach’s ost prestigious commu-
nity—Harbor Bidge. Plans have been
completed & approved for a 10,000 sq. ft.
home, tennig/court & pool area. This es-

loan amounts and payments:

Loan Amount Monthly Payment  Term  APR‘
$10,000 $155.58 15 yéars 17.92
20,000 311.36 15 years 17.92
30.000 ° 467.03 15 years 17.92
40,000 15 years 17.92

622.71

St g et
e pe

SEMINAR:

negd .
WHO SHOO

HOW TO BE A MASTER IN

NEGOTIATING

Success In life and in business demands that you know how to negotiate and win, Attet
highly acclaimed Seminar and learn all of the strategies for being a succe

AYTEND? Any man or woman who needs to win in-ba

ess or in life.

tate complpted has profit potential of $3-5
million. My basis in the property is low
compafed to current market prices and
1id consider different options for devel-

" 213/537-7100

Ask for Steve, Mon.-Fri.

Take advantage of this new program today! Call your local Countrywide branch tor
more details and current rates. Also ask about Countrywide's purchase money

SEMINAR LEADER: You

who has trained thousands

in more than 25 countries worl

from the Harvard Business School, P

onducted by Somers H, White
dwide on
negotiator, A former Arizona State Sanator and bank president, White received his MBA
resident of his own management consulting tirm,

how to be a successful

seconds. The Countrywide second mortgage specialists will be more than happy to

chscuss your indhvidual situation and answer all your questions. Call today!

COUNTRYWIDE
FUNDING CORPORRTION

negotiation , .,
analyze your

White has also been a member of the Arizona State University faculty and is a prolific

suthor and dynamic lecturer,

WHAT WILL YOU LEARN? The negotiation

ow to recognize power ... How to ga

reasans people fail as nokotlulan vso The 2 crl}lcgl eilumants if you are to win ... How to
ou s

The 3 major types of

process . .. % o

to gain power and leverage . ..

advantage ... How
attitude .., Dealing

r
to plan your strate;

mits ... How to turn threats to your
and tactics ... How to insure a winning
s... How to avoid being manipulated or

Anaheun: (714) $33.2950
Bolltlower: (213) 925-842]
Chula Vista: (714) 4250960
Covina: (219) 967.6471
Glendaie: (213) 240-0164

La Crescenta: (213) 957-1092
Lawndale: (213) 973.7161
Los Angeles : (213) 387.8372
Palm Desert: (714) 568-3581
Pico Rivera: (213) 949.5770

San Bernarchino: (714) 886-5318
Sun Diego: (714) 578-2030

Van Nuys: (213) 786-2280
Whattier: (213) 945-1238

Wa'rs helping Amaricans with their financing nesds.

s With THE LAST ONE you don’t have to know how to write basic
code! By asking you questions in piain English about what you want
your program to do, THE LAST ONE uses your answers to generate a
ready-to-use program in ERROR FREE BASIC CODE!l

e Complex programs which take an experienced programmer several
weeks to write and debug can now be completed by YOU
in a few hours!

* Programmers — Increase your
efficiency by as much
as 5000%.

for your seminar
reservations (Limited Seating}

1-800-542-6336

ORANGE COUNTY
Thursday, April 29
Airporter Inn

LOS ANGELES
Wednesday, April 28

Marriott Hotel
LAX-Century Bivd., 7 PM John Wayne N'pr?;,:

irvine, 7
Don’t waste your time and money learning basicl
Classes in creating programs without learning to write basic code
are beginning weekly.
Systems Design ® Problem Analysis ® Programming with THE LAST ONE
— Call for Dates In Your Area —

SOUTHWEST MICROCOMPUTER SYSTEMS
Rancho Bernardo, California

IHE AT O e tademark o L] AL 81
A 1 tnaenate oF Apgle € oeogasters, o

with hidden agen
idated , .. How to handle delaying
and questions ... Non-verbal

tactics . . . How to make effective use of silence

tension, stress, anger...
adlocks . , . and much, much more.

SEMINAR FEE: $95 includes all materials.

“i 0 rituals . . . Dealing with
How to evaluate success and failure...

Overcoming

SOMERS H. WHITE COMPANY

REGISTER 30 minutes before Seminar, Fa{ faa by VISA, LOS ANGELES
Master, American Express, cash or check (guaranteed by Wednesday, May 5th
one of these credit cards.) | ednasday, ’V
UNABLE TO ATTEND? Order_complate Seminar on | 9:30 &.m. until 3:30 p.m.
cassetges + written materials , . . $95 + sales tax, Add $2 Hystt at L.A, Airport
for priority shipping. Charge phone ordars to credit card. Sapulvudl at Centusy

4736 North 44th Street - Phoenix, AZ - (602} 952-9292

SEMINAR:

PRACTICE

successful Seminar and turn

education oOr experince.

HOW TO BUILD AND MAINTAIN
YOUR OWN PART-TIME/FULL-TIME

CONSULTING

You too can earn substantial income as a part-time or full-time consultant. Attend this
ings into d income,

WHO SHOULD ATTEND? Any man or woman with a marketable skil! gained
M inee

through

cessful consultant who began part-time
Now, full-ti ith siani

experience.

... How to set up your consulting practice . . .

How to create your own demand
Contracts . .. Knowing
contract opportunities . . . and much, much more,

engineers, P , pel 3P
grad students, authors, real estate pros, investors, data processing specialists, etc,

SEMINAR LEADER. Your Seminar conducted by Howard L. Shenson, recognized, suc-
while department chairman at a major university.

WHAT WILL YOU LEARN? How to price {value} your services . . . Marketing your skills

How to build client dependency ...
How to avoid giving away free consulting . . . How to identify consulting opportunities . . .
... Performance contracts ... Billings/Cotlections/-

military,

FOR SALE

EAE

SAN DIEGO
Magpnificent 88 unit luxury condominium
site on a full city block, fronting
prestigious Balboa Park. Complete PRD
ready to permit and build.

Unbelievable ocean, bay, city skyline and
park views. First time offered.

Exclusive Agents
Frank Van Cleve or Roy Collins

(714) 232-4472

Merrill Lynch
Realty

SEMINAR FEE: $95 includes atl materials.

when to turn down a consulting job. .. Government grant, J

REGISTER 30 minutes before Seminar, Pay fee by VISA, LOSAA“GELES

Master, American Express, cash or check (guarantaed by Thursday, MIV Gth

one of ‘these credit cards.) 9:30 a.m, until 3:30 p.m.

e it s oS58 e o A $3 | Hpatt st LA lrport
i1 @ e .

lo: priority shllpp?ng Chrnrp: phone orders to credit card. s""l“d‘ st Century

HOWARD L. SHENSON, INC,

W)

20121 Venturs Boulevard - Suite 245 - Woodland Hills, CA 91364 - (213) 703-1415

SEMINAR:

look and how to Vrvunt yourself, This

proven, successiul formulas for getting the capital you need,

bankers, investors, attorneys, consultants, etc,

fully

HOW TO GET START-UP & EXPANSION

FINANCING

EVEN IN HARD TIMES

There is plenty of financing available for start-up ana expansion if you know where to
d dynamic one-day Seminar will

WHO SHOULO ATTEND? Owners, officers, directors, trassurers, contrallers, accountants,

provide you with

17 b

SEMINAR LEADER: Joseph R. M

from Harvard and a doctorate from Boston U. A

gic an with you generously,
WHAT WILL YOU LEARAN?

How to write a business plan which the

, who has and
who is a board member and advisor to scores of amreprancurlll ventures, holds an MBA
rolific writer and effective lecturer,
Mancuso hgmldent‘olf The Center for Entrepreneurial Managemant. He will share his vast

What investors/lenders look for in your pllnlproroul e
of mone

[
to raise capital at less than prime

llers . . , L.
R i e gt
by NSF and DOD

How
Unusual sources of capital for entrepreneurs includin nivnvvlrn

en to raise debt aplullwhng'la nl’n‘o equity capital ... Six
o

to get loans from the

team and

nrmglc alements of the business plan . , , Wh
not tl
tender’s rules .. ,

How to win the financial ratio game ,
SEMINAR FEE: $95 includes all materials.

on
@ product/service .., What venture n;ilalim look for ... How to detsrmine the
.. When not to use banks. ..
Knowing how much you need vs. How much to ask for ., . and much, much more,

REGISTER 30 minutes before Seminar, Pl( fee by VISA, LOS ANGELES
Master, American Express, cash or check {guaranteed by Flit‘ly M.v 7th

one of these credit cards.) 9:30 ! il 3:30
UNABLE TO ATTEND? Order_complete Seminar on | 930 2.m. until 3:30 p.m.
cassettes + written materials , .. $95 + sales tax, Add $2 [ Hyattat L.A. Airport
for priority shipping. Charge phone orders to credit card, Sepulveds at Century

The Center for Entrepreneurial Management

83 Spring Street » New York City, NY 10012 » {212) 925-7304

(FACING YOUR
" BALLOON
PAYMENT?
We Offer

H.E.L.P.

HOMEOWNER EQUITY LENDING PLAN

Featuring . . .
® LONG TERM FINANCING—15 YEARS
® HIGH LOAN T0 VALUE—UP TO 90%
o FIXED RATE '
@ NO PRE-PAYMENT PENALTY

NO BALLOON PAYMENT

(oo ] ]

FINANCIAL SERVICES
FUNDING GROUP

750 TERRADO PLAZA e SUITE 103 @ COVINA, CA 91723

CALL TODAY FOR H.E.L.P.

213/331-6384
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How To Hire a
How To Hire a “ $2,000-An-Hour ” Marketing Genlus

“

To Consult With You for $39 Flat! $2’OOO AN
. Jay Abrabam may be the highest paid, most suecessful marketing genius HOU r’ Marketl ng
in America. He charges $2,000 per hour or 50% of the incrensed profits
his advice produccs—whichever is greater! He has been written about in Genlus TO
The New York Times, USA Today, Entrepreneur, California Business,
and twice in Swccess magazine, He has made tens of millions of dollars for .
5,000 different busincsses and professionals with whom he consulted over ConSU |t W|th

lrhc ycn_rz. chcntlyrlxc ;n.:formcd 60 unusual “mastermind” consultations '
or 2 wide varicty of retailers, wholesalers, professionals, service business- $

es, and some rather fascirating and luceative mn-lndi!i.onnl businesses as You for 39 Flat
well. He tape recorded the entire serics of complete consullation ses-
siops—all 60 of them. Now he’s sclling typewritten transcripts of cach
consultation on a 90-day risk-free basis for a mere $39 per transcript.

Many millions of dollars were made off the advice rendered in these Th|S ad Saw
uor;‘sjcnpl.sl. andlluy bclcil-:vcs) o substantial amount of this same ndvice . t

could easily apply (or adapt) to your business or profession. To find out

what these businesses arc—and if there's & transcript related to your many Insertions.

business or aren of interest, call (213) 541.5901, Please ask foe Ron

You can see
how Jay’s prospecting model in print changed from the
early to the late 1980s.

Instead of the open invitation for a prospect to pick up
the phone and call, here Jay is fronting with information
related to the prospect’s industry. Though it’s not as
streamlined as Gary’s model, it sets up a hurdle that
avoids aimless inquiries and the mention of Jay’s hourly
fee in the headline is a brilliant touch.

See how Jay powerfully builds reputation in this small
fractional ad. It’'s not necessary to have all the press that
Jay had to achieve this. The New York Times article cited
in this ad is dry as toast, yet the citation conveys an aura.
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VALLEY BUSINESS

R . .
GEORGE WILHELM / Los Angeles Times

Last summer Tandon Corp. became the first major publicly held
company to locate its corporate headquarters in Moorpark.

i \

ARG MOORPARK

 YiN,

San
® Fernando

MOORPARK: High-Tech Firms
Attracted by Lure of Low Costs

Continued from Page DA
struggling to strike a balance be-
tween high-technology businesses
that fill up concrete industrial
parks while maintaining the kind of
attractive small-town quality one
sees on High Street, lined with
Western-style shops and shady
pepper trees.

“Moorpark is very oriented to-
ward managed growth, Otherwise
your intersections turn into
parking lots, your schools become
overcrowded, your air quality suf-
fers and your open space disap-
pears. You become Van Nuys in-
stead of Moorpark,” said Clint
Harper, a city councilman who was
one of the sponsors of a 1986
measure passed by voters that
limits home construction.

Traffic congestion, ironically one
of the headaches companies hope to
avoid by moving to places such as
Moorpark, is a major problem at
rush hour. The Simi Valley and
Moorpark freeways both end in
Moorpark and squeeze traffic onto
the city's streets. The state is not

there is no hotel or motel in
Moorpark. The city also lacks up-
scale restaurants or a large dinner
house for meetings. 'The problem is
so bad that the city’s chamber of
commerce is holding its upcoming
annual dinner in nearby Camarillo
because there are no suitable res-
taurants in town,

Moorpark also is relatively far
from major airports. Even in the
smoothest of traffic, Los Angeles
International Airport is an hour
away.

Many of Moorpark’s 28,000 resi-
dents are wary of rapid growth,
The city's growth law basically
limits new home building permits
to 270 a year, excluding small
projects, low-income housing or
homes on ranches.

And Moorpark's growth is elimi-
nating some of its advantages,
notably cheap home prices. Houses
costing $250,000 to $500,000 are
commonplace. City officials and
business leaders say the gap is
closing between the city’s home
prices and those in nearby areas.

~\5 ANGELES\,. = imi expected to connect the freeways Some businesses are reluctant to
“ AVE')@ ) Valley | Chatsworth until at least 1992, and money has  locate in areas where growth is
SANTA _ -7y — still not been set aside for it, being slowed because they believe
TRosA RO o \ | . In addition to traffic problems, it reflects anti-business feelings.
A ‘ g5 9 Rosco the growth spurt has brought at-  But others see Moorpark's slower
NS , Thousand A 4s tention to the city’s lack of basic  growth as an advantage in attract-

Oaks  yontura county 3 2 2, amenities that companies need to  ing business.
o T tosAngolss Sle Woodland ) do business, _ "You can still drive five minutes
- ‘ = H."° Businesses must put their guests  in any direction and find farmland.
. A.9°"m L] s up in hotels in Simi Valley, Thou- That makes it very attractive,”

Hills sand Oaks or the Valley because  Harper said.

Los Angeles Times
VALLEY EARNINGS
earlier, earned 25 cents a share for the year  or$1.07a share, the previous year.

Products Research’s
Ist-Quarter Profit Up 9%

Products Research & Chemical
said its fiscal first-quarter profit
rose 9% from a year earlier on a
21% increase in sales.

The Glendale producer of coat-
ings, sealants and other specialty
chemicals said net income for the
quarter that ended Dec. 31 climbed
to $1.95 million, or 26 cents a share,
from $1.79 million, or 21 cents a
share, a year earlier. Sales rose to
$27.2 million from $22.4 million.

Products Research said the gains
reflected improvement in nearly all
of its markets, with double-digit
sales gains in aerospace materials,
polymers and construction scal-
ants.

Lincoln Bancorp’s Profit
Jumps 78% for 4th Quarter

Lincoln Bancorp, the Encino
holding company for Lincoln Na-
tional Bank, said a surge in net
interest income helped its fourth-
quarter profit rise 78% from a year

In the quarter ended Dec. 31,
Lincoln's net income jumped to
$1.44 million, or 46 cents a share,
from $807,496, or 36 cents a share, a
year earlier. The per-share figures
reflect a 5% stock dividend that
Lincoln distributed last June.

Lincoln’s net interest income-—
the amount of interest it has earned
minus the interest it paid for depos-
its—rose to $5.8 million in the latest
quarter from $4 million a year ago.

For all of 1988, Lincoln’s profit
nearly doubled to $4.19 million, or
$1.36 a share, from $2.12 million, or
92 cents a share, in 1987. Lincoln’s
assets as of Dec. 31 totaled $416.5
million, up 38% from $301 million a
year earlier.

Flamemaster Revises
Per-Share Earnings

Flamemaster Corp., a Sun Valley
maker of flame-retardant coatings
and seals, revised downward its
previously reported per-share
earnings for its past two fiscal
years.

Flamemaster said it actually

ROUNDUP

Continued from Page 9A
the-counter trading.

Prices of Conejo Valley
Houses Average $326,217

The average price of a single-
family house in the Conejo Valley
last month was a record $326,217,
the Conejo Valley Board of Real-
tors reported.

The figure represents a 10%
increase from November and a
jump of 33% from December, 1987,
when the average price was
$245,768, the board said.

Meanwhile, sales of existing
houses in the Conejo Valley in
December edged up 3% from the
previous month and were 11%
higher than a year earlier, the
board said.

The board said 237 single-family
houses were sold last month, com-
pared with 230 the previous month
and 213 a year earlier.

For all of 1988, a record 3,141
single-family houses were sold in
the Conejo Valley, up 6% from
2,977 sold the previous year. Sales
of existing condominiums rose 31%
to 1,132 from 862.

Condominium sales totaled 96 in
December alone, up 4% from the 92

3 MONTHS

ENCING:
818) 981-8380
16311 Ventura BI.

Hours: Mon.-Thurs. 9:00-3:00
Friday 9:00-5:00

MEMBER FDIC ® A FULL SERVICE COMMERCIAL BANK

CERTIFICATES OF DEPOSIT

(OVER $25,000)
6 MONTHS

8.40°8.70 1 8.85

Rates subject to change. Substantial penalty for early withdrawal.

PLEASE CALL US FOR JUMBO AND OTHER GREAT RATES

sold in November and a 32% surge
from the 73 sold in December, 1987,
the board said.

The average price of a Conejo
Valley condominium in December
was $163,539, down 1% from the
$164,811 average the previous
month but still up 24% from
$132,392 a year earlier.

The board’s report covers hous-
ing sales in Thousand Oaks, New-
bury Park, Westlake Village and
Agoura.

In the Simi Valley and Moorpark
areas, there were 177 resales of
single-family houses in December,
up 17% from the 151 sold ip
November and a 9% gain fro

tors said.

The average sales price in De-
cember was $227,212, yp 8% from
$210,325 the previous fnonth and a
36% jump from $16¢
earlier, the board said

$144,039 in November but
from the average $102,999 2
earlier, the board said.

1YEAR

BEVERLY HILLS:
(213) 858-0201

445 N. Bedford Dr.

{Located in Republic Int'l.
Bank of N.Y. Building)

that ended Sept. 30, 1988, and 8
cents for the fourth quarter, in-
stead of the previously reported 28
cents and 11 cents, respectively.

In the previous year, Flamemas-
ter's profit was 23 cents for the
year and and 7 cents for the
quarter, compared with the previ-
ously reported 28 cents and 10
cents, respectively,

Flamemaster said it revised the
results to correct an error in how it
treated certain dividends when it
computed the earnings per com-
mon share. The company's overall
net income for all the periods
involved was not affected.

TransWorld Bancorp Posts
67% Gain in 4th Quarter

TransWorld Bancorp, the Sher-
man QOaks holding company for
TransWorld Bank, said its fourth-
quarter profit surged 67% from a
year earlier.

In the three months that ended
Dec. 31, TransWorld's net income
rose to $491,000, or 49 cents a share,
from $294,000, or 30 cents a share, a
year earlier. The per-share results
are adjusted to reflect a 5% stock
dividend that TransWorld paid
April 22, :

For the year, TransWorld's
earnings rose 42% to $1.5 million,
or $1.50 a share, from $1.06 million,

TransWorld's assets as of Dec. 31
totaled $196 million, up 20% from
$163.7 million a year earlier.

Brajdas Reports Sales Up,
Profit Down in 3rd Quarter

Brajdas Corp., a Woodland Hills
distributor of electronic compo-
nents, said its fiscal third-quarter
profit tumbled 46% from a year
earlier despite a 26% increase in
sales.

In the three months that ended
Nov. 30, Brajdas’ net income fell to
$265,969, or 9 cents a share, from
$489,986, or 17 cents a share, a year
earlier. Sales climbed to $15.2 mil-
lion from $12.1 million,

Brajdas blamed the earnings
drop on lower profit margins for its
semiconductors, which account for
about 25% of the company’s total
business. Brajdas also warned that
the slump in semiconductors might
continue through 1989 because of
weaker demand and the unavaila-
bility of some products.

For the first nine months of its
fiscal year, Brajdas’ earnings rose
to $1.95 million, or 66 cents a share,
from $1.49 million, or 51 cents a
share, a year earlier. Nine-month
revenue jumped to $48.4 million
from $34.6 million.

For detailed data and results of other
campanies, please see tables, Page 8.
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Hequgst For Proposals
for Accounting, Tax Collection and
Management Information Systems

The City of Los Angeles’ Office of the City Clerk will be seeking
proposals for the development and implementation of a new
accounting, tax collection and management information system for
the City Clerk's Tax and Permit Division. This Division collects and
must account for some $1.1 billion in various city taxes and permits.
Proposers are required to have experience with accounting, expert
and relational database systems. The current database contains
270,000 records. Interested parties should raquest a copy of the
RFP (Request for Proposal) by contacting:

Allsa Kramer
Systems Division
Office of the City Clerk
Room 395, City Hall
200 N. Spring Street
Los Angeles, CA. 90012
or call (213) 485-4797

The initial mailing will go out on February 14, 1989.
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COMMERCIAL
REALTORS

For Your Career Growih
. Youﬂa.ve A Choice!

10,000 to *49,999"

6 MONTH

“The

INVESTMENT CERTIFICATE

How To Hire a “ $2,000-An-Hour ” Marketing Genlus
To Consult With You for $39 Flat!

Jay Abraham may be the highest paid, most successful marketing genius
in America. He charges $2,000 per hour or 50% of the increased profits
his advice produces—whichever is greater! He has been written about in
The New York Times, USA Today, Entrepreneur, California Business,
and twice in Success magazine. He has made tens of millions of dollars for
5,000 different businesses and professionals with whom he consulted over
the years. Recently he performed 60 unusual “mastermind® consultations

for a wide variety of retailers, who!

Many millions of dollars were made

cs, and some rather fascinating and lucrative non-traditional businesses as
well. He tape recorded the entirc serics of complete consultation ses-
sions—all 60 of them. Now he's selling typewritten transcripts of cach
consultation on a 90-day risk-free basis for a mere $39 per transcript,

transcripts, and Jay believes a substantial amount of this same advice
could easily apply (or adapt) to your business or profession. To find out
what these businesses arc—and if there’s a transcript related to your
business or area of interest, call (213) 541-5901. Please ask for Ron.

S, pr

Is, service b -

off the advice rendered in these

RN

UNIVERSITY OF LA VERNE

COLLEGE OF LAW
Paralegal Studies Program

From Ventura County to
I.'rhe Inland Empire

® Paralagal Career Opportunities

# Certificate Requirements

® Reglstration Procedures

@ Approved by the Calif. Comm. of
Bar Examiners & Western Assoc. of
Schools & Colleges.

Call for information
LN «

UNIVERSITY OF LA VERNE

Two Cam{mses to Serve You

APPLY NOW

Next Semester Starts
February 6, 1989

JRHTTHHHINIRHINR

LA VERNE Paralegal Program
1950 Third SI
La Verne, CA 91750
(714} 596- 1848

SAN FERNANDO VALLEY
Paralegal Program
5445 Balboa Blvd.
Encino, CA 91316

(818) 981-4LAW i
{Out New SFV Valley Campus) "

Il Free Catalog

9.00%

ANNUAL RATE

$(5)(\)/ ggo

tial interview, call:

cnsdord, V.P. ’

Toll Free IEOOIFACT NET 90 DAY

INVESTMENT CERTIFICATE
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ANNUAL RATE

OVER
$50,000

6 MONTH

INVESTMENT CERTIFICATE

9.95%
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Passhooks and Link Accounts.
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Bring your business card to
Software City
for o FREE Comorate Soft- l
ware/Hardware Catalog.
Software City
l 20103-1 Saticoy Street
Canoga Park, CA 21306 I
818-882-3148

Fresway close, just north of Vanowen
8813 SEPULVEDA BLVD. » VAN NUYS, CA 91405

(818) 786-2300
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Want to skyrocket your profits?
CAN YOU AFFORD TO HIRE

THE BEST AD MANINL.A.?
My free brochure will help you declde.

Call Gary Halbert: (213) 273-7053

TAI/C IT CACV

i

Tiny Lead Gen

Tiny fractional ads like
this are often forgotten
about as a way of
generating leads

Gary ran this ad dozens of times in the L.A. Times.

This wouldn’t be the first line of attack for most since it
involves taking a lot of inbound calls, and largely
precludes the kind of take-away selling that’s necessary
for the consultant to keep control, as well as spark the
appropriate level of desire to “get the consultant at all

costs.



6

Part 1V, Wednesday, June 15, 1988 R

ORANGE COUNTY

BUILDING A BANKING EMPIRE

J.B. Crowell
Chief Executive
Eldorado Bancorp

p

CITIZENS |
BANK="<

OF COSTA MESA ;ﬁl"i

ELDORADO
BANCORP

roposed acquisitions by Citizens Holdings would create Orange County's largest bank holding
company. Citizens has tentatively agreed to acquire Eldorado Bancorp, and Citizens’ purchase of
Rancho Santa Fe National Bank is pending. The following are banks that would be controlled by
Citizens Holdings upon complation of the acquisitions.

Paige V. Simpson
President
Citizens Bank

{Dollar amounts in thousands). 15t Quarter
Assets Deposits Loans Netincome Branches
‘Citizens Bank of Costa Mesa $127,000 $114,204 $81,782 $473 3
El Camino, Anaheim 114,892 103,626 62,673 337 4
Rancho Santa Fe National 103,000 94,560 76,637 246 3
Eldorado, Tustin 244,570 218,811 161,484 644 9
Totals 589,462 531,201 382,676 1,700 19
7

JIM CARR / Los Angeles Times

BANK Tentative Accord on Purchas

Continued from Page 1

“Normally, when a cash acquisi-
tion is in place, you become a senior
officer and your bank is not allowed
lo operate as a separate entity,”
said Crowell, who is Eldorado’s
largest single shareholder with 7%
of the stock.

“Citizens is leaving the same
bonus plan and incentives in place,
so the carrot will still be there for
us to perform,” he said. One incen-
tive missing, he conceded, would be
stock options.

The tentative deal, which took
barely two weeks to negotiate,
surprised Wall Street investment
bankers, who have high regard for
Eldorado and have never heard of
the privately held Citizens Hold-
ings.

Eldorado, on the other hand, is
the county’s only banking firm on
the American Stock Exchange.
News of the acquisition pushed its
stock to $13 a share at Tuesday’s
close, up $3.625 a share from
Monday'’s close.

With nine branches in Orange,
Riverside and San Bernardino
counties, Eldorado would give Citi-
zens Holdings 16 banking offices,
and Rancho .Santa Fe would add
three more branches in San Diego
County. Citizens Bank is in the
process of selling its Brea branch,
leaving it with two in Costa Mesa.

Throughout the branch network,
the only overlap is in Tustin where
Eldorado and El Camino have of-
fices.

Besides expanding Citizens’
reach, Eldorado could provide its
sister banks with at least two
services they don’t already en-
joy—a credit card operation and
clublike activities for customers,
Simpson said.

More aggressive than Citizens
Bank, Eldorado started its own
Visa and MasterCard charge cards,
rather than offering cards that are
really from other banks. Eldorado
has been able to monitor its costs
more closely and offer rates as low
as 12% on its top-of-the-line card.
It also created two clubs for cus-
tomers, an “Our Gang"” discount
travel and entertainment club for
senior customers and an *“Eldora-
do” club that offers discounts on
bank services.

Simpson and Crowell have head-
ed their banks—and have been
friends—since the banks opened
months apart in 1972.

Simpson said that when he and
other Citizens Bank shareholders
agreed to sell to Pratt in 1986,
many county banking leaders be-
lieved that he would soon be out
and Pratt would soon change the
operations.

“Some customers still come in
and say, ‘You were going to sell
your bank. What happened?’ And I
have to tell them we did sell,”
Simpson said.

In a strategy session early last
year in Australia, Simpson, Pratt
and Pratt associates worked out an
aggressive plan to acquire other
banks but let them operate on their
own. The idea was that banks with
up to $300 million in assets are the
most efficient and give the highest
returns to investors. The rate of
return falls as banks get bigger
than $1 billion, Simpson said.

By allowing a newly acquired
bank to operate on its own, the plan
avoids ego problems—such as who
would be chairman and who would
be president—that have broken up
many previous tentative deals, said
Simpson and Crowell.

When Simpson returned from
Australia, he outlined his plan to
owners of about a dozen banks that
he thought Citizens might want to
acquire. Response was slow at first,
Simpson said, but picked up when
some bankers saw that Pratt
wasn't firing executives and
changing the bank’s course.

Eldorado wasn't one of those
banks, though. Gerry Findley, a
Brea banking consultant who ad-
vises Crowell and Eldorado direc-
tors and has worked for Simpson,
said he told Simpson that Citizens

Holdings “better do its homework”
on Eldorado and “take its t
shot” because Eldorado wasn't
standing still.

Indeed, Eldorado Bancorp com-
pleted its own acquisition in March
of another Orange County bank,
American Merchant Bank in New-
port Beach.

Eldorado barely heard anything
from Citizens, Findley said, until
about two weeks ago when Gene
Schutt, Citizens Holdings presi-
dent, and Robert Katz, its chair-
man, took their “best shot” with
the $15-a-share offer to join the
holding company as a separate
subsidiary.

Eldorado’s seven directors—five
of whom have been on the board
more than 12 years—agreed to the
buyout Monday, Crowell said.

RENTALS:
Corporate
Clientele

Continued from Page §

in the county recently, swelling the
apartment supply.

“With 5% to 7% vacancies, we
start looking for options to maxi-
mize the property,” Gourley said.

An official of Newport Beach-
based Regis Home Corp. shared
that view. The firm plans to add
more corporate units to its 22
county complexes within a month
because “vacancy is up all over,”
Vice President Tim Gleason said.

Whether “the corporate part
[survives] would depend on how
soft, unsoft the market is,” said
Steve Dorman of Arnel, which
started a corporate program three
years ago.

Although the market has begun
to harden, there are those like
Kraus of the county apartment
association who believe that a
secure niche has been carved.

“As long as the area is attractive
to corporate expansion and reloca-
tion, there’ll be a demand for
co entals,” he sai
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BREWART COIN & STAMP

102. Sitver Eagle .

:_'ik' . Cail for Quot

o
- (714) 833-7881

14.250% Coupon

GMAC

Australian Dollar Notes

Rated: AA/AA

Yield to Maturity: 11.41%

Price: 100% Australian as of 6/13/88
Maturity Date: 2/23/89

We own and offer subject to currency/price change and
availability. To find out if this is a suitable investment for
you, call:

Jay G. Thornton
Vice President-Investments
714-253-4518

Prudential-Bache

4695 MacArthur Court, Newport Beach, CA 92660 Securnties

The ads in

Want to skyrocket your profits?
CAN YOU AFFORD TO HIRE

THE BEST AD MANINL.A.?
My free brochure will help you declde.

is newspaper

Call Gary Halbert: (213) 273-7053

TAKE IT EASY

WITH TIMES

_HOME DELIVERY.

Los Angeles County
(213) 626-2323
(818) 989-0271
Orange County
(714) 641-1595

San Diego County
(1-800) 252-4000

o saving you
money. u

Free. New. On sale now. 20% off. Discount fares. Double
value coupons. Newspaper advertising helps you spend
money wisely. And according to many economists, it lowers

consumer prices for us all.

ﬂOME LOANS

Besf Rafes, Best Service .

ALCO FINANCIAL

A Full Service Broker «

(714). 836,-5552

PENNY STOCKS

An Opportunity Of The Eighties
For Your Free Report Call
Ethel Smith 1-800-537-7686

"SJUART-JAMESS® .
Invettienens Banken nuonvc

-HARD MONEY:

10,000 TO $350,000
NO INCOME - NO CREDIT
5-DAY FUNDING
LOANS BASED ON R.E. EQUITY
INTERBRANCH INC.
(714) 990- 5400 (213) 631-9622

" GRAND
REOPENING

20 %
DISCOUNT

ON ALL FAX
MACHINES

1639 W. Chapman Ave., Orange, CA 92668

FAX

© SHARP-300 e ADLER ROYAL ® SANYO0 - 515H

IBM Selectrics @ Typewriters
o Calculators e Facsimiles

L.A.T.E. Business Machines
e Ef] Lease It ® Trade-Ins Accepted @ Sales/Service/Supplies

(714) 978-1476

One way advertising accomplishes this is by giving rise to
competition. The more a business sells, the lower they can
keep their prices. You saw this happen dramatically with new
products like hand-held calculators, digital watches and home
video equipment.

Another point to consider. When time and money are
tight, checking the ads in your newspaper can save you both.
In the comfort and privacy of your home.

Every day, the newspaper puts a world of up-to-date
values right in your hands. Enabling you to sce what's
available and where. To check and compare prices. And to
build up your awareness of cost and quality. In short,
advertising tells you a lot more than the latest sale.

And don't forget newspaper coupons. A little clipping
and planning can mean a lot of savings at the cash register.
And unlike TV or radio, newspaper advertising is there for
the choosing. When you want it.

Get all you can from your hard-earned dollars. The
Times, and the advertising it carries every day, can help...with
news and information that makes a difference.

205 Angeles Cimes

14.00%

Rated A+

General Mills Inc.
Australian Dollar Notes

Yield to Maturity 11.25 %
Price 105.00 Australian
Maturity Date 7/27/90

Price and yleld subject to currency change, and avallability.
FOR INFORMATION CALL

LARRY SWERDLOW
Wedbush Securities, Inc.

Newport Beach

(714) 759

MEMBER 59C. NYSE

GOUPON ||

-1311

( FOR SALE 0.C. AIRPORT )

UPGRADED OFFICE
BLDG./HDQTRS.

$121/sf wlth 330/51 TI'S
$1,795,000 Fee Land
Contact: Michael Martin, SIOR

LEE & ASSOCIATES

___(714) 647-9100 )

BE IN FASHION ON FRIDAYS.

Enjoy specml fashion coverage every
Friday in the Times View section.

We own and offer

Interested in

8.00%

double tax-free?”

California State Department
of Veteran Affairs
*All interest is exempt from Federal and State Tax.
Ratings Rate Maturity Yield A”ﬁx' d Cﬂ’ '
AA/AA 7.375% 8/1/12 8.00% 93.35 7.90%

Call John Hinson at (714) 253-6342.

Thank

PaincWebber

4675 MacArthur Court, Ground Floor, Newport Beach, CA

Member SIPC

*Subject to price and availability.

Orange County’s Discount Headquarters .

SAVINGS

THIS WEEK’S SPECIAL
IN STOCK

AST PREMIUM 286 $2 1 99

ALR DART 125 -

Model 30
12MHZ, 80286 30 Mb Hard Disk
Ser./Par. Ports,
4 Monochrome Monitor/Card

*1795

512 Memory, 1.2 Mb, Floppﬁ Disk, Seagate
EVEREX 1800 AT 286

40 Meg Hard Disk, Mono onitor/Card.
[ﬁ]
ﬁ I.ASER IET 640K Memory, 1.2 Mb tioppy Dish, Seagate 40 Meg
Hard Disk, Amber or Green Manitor/Monocard.

Including Tone and Cable
8MHZ.......... $1695

$1 795 10MHZ O wt. .... $1895

Authorized Hewlett Packard Dealer 12MHZOwt..... $1995

NOVELL NETWORK SPECIAL

o EVEREX AT SERVER
10 MHz/0 wt. 1 Mb 40 Mb (28 ms) Complete
- 0y et $
o 2 EVEREX AT 286 WORK STATIONS 6 9 9 5 e _
o NETWARE INSTALLATION A, R
ME\I‘EREX 386/20 MHZ comraa; 286 comraa’ 386/20MHz
2MB Memory, 40 MB (28MS) Hard Disk. 640 1L .
A rCrsn Mo el Mgl R eg hard bk, MODEL 60
[ TE:: PS/2 LOWEST PRIGES CALL  AUTHORIZED AR DEALER
EPSON e NEC @ CITIZEN @ OKIDATA @ TOSHIBA Lowest Prices on Printers

. 90 DAYS
FREE B ENpED AD AND [ 1] ' dsameas| FAX Your Specs
WARRANTY 11; T1]¢ CASH 250-0314
WITH PURCHASE OF ANYSYSTEM [ ey ’ Jl N We Accept Corporate
COMPLETE SERVICE CENTER J] V4 ARDWAR @ P.O. Numbers
OUR O -y N
DA ® . =Y (]
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Need more cashoﬁow?

Hot New Reports From
Top Ad Expert Reveal
6 Amazing Secrets!

1. How to get the exact name and
address of every man, woman,
and child who is ever likely 10
become one of your customers!

2. How to mail up to 100,000 sales
letters per week at no cost what-
soever . . . not even pastage!

3. How to get yoursell or your
product featured oncable V...
without spending a penny!

4. How to get as much money as
you nced to expand your
business-. . . and get it without
borrowing!

5. How to get movic and TV stars
to help you sell your products
and services ... and get them at
dirt-cheap prices!

6. How to use cheap little classified
ads 1o generate an CnCrmous
daily cash-flow!

Call for free brochure:
(800) 327-0028

opposed to a tire kicker

Lead Gen with the “Maximum
Money Info Package”

This is the fractional ad for
Gary’s $295 Maximum
Money Info Package.

Gary has demonstrated
time and again the value of
selling information on the
front-end as a segue into a
copywriting/consulting gig.
This achieves three
objectives.

1) It establishes the
reputation of the consultant/
copywriter. Reputation is
what the client is buying, not
work product.

2) The price point is an
important hurdle to clear and
demonstrates that the
prospect is serious, as

3) It builds a bond of trust with the prospect .



On the following pages are not just the lead-gen piece but
the direct mail letter that Gary sent out to respondents.
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FED: Analysts Divided Over Rate Policy
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follows market indicators such as
commodity prices and the value of
the dollar.

It was only recently that all of
the various indicators began point-
ing in the same direction.

“Friday’'s employment report
was the last straw,” said Alan
Reynolds, a leading supply-side
economist at Polyconomics Inc., a
research firm in Morristown, N.J.
The report showed the slowest job
growth in three years.

“For supply-siders, the climbing
dollar and collapsing metals prices
started signaling the need for Fed
easing several weeks ago,” Reyn-
olds said. “There are a few diehards
left, but most of them threw in the
towel over the weekend.”

Reynolds expects the interest
rate on long-term 30-year Trea-
sury bonds, which hit a peak of
9.33% in late March but was at
roughly 8.4% this week, to contin-
ue to fall well under 8%. He thinks
the threat of inflation has been
overstated by most economists.

“The necessity for further tight-
ening has passed,” Reynolds said,

“and the Fed can now reap the
reward of restored confidence in
the dollar by letting nominal inter-
estrates decline.”

But other analysts contend that
the underlying inflation rate,
which does not include shocks from
jumps in food and energy prices, is
likely to continue creeping upward
because of tight labor markets and
limits on expanding industrial ca-
pacity.

“Just because the economy is
growing more slowly doesn’t mean
that inflation is going to melt
away,"” said David Hale, chief econ-
omist at Kemper Financial Servic-

esin Chicago.

The economy’s recent perform-
ance has led many analysts to
believe that it is coming in for an
unprecedented “soft landing” in
which tighter monetary policy
helps cool off inflation without
plunging the economy into a reces-

sion.

“Pulling off a soft landing is like
landing a B-1 bomber on an aircraft
carrier,” said Charles Renfro, chief
economist at Alphametrics Inc., a
Philadeiphia-based forecasting
firm. “Nobody has ever done it
before, but that doesn’t mean it's
impossible.”

'BORROWING: Pace Slows

Continued from Page 2

economic growth is slowing as the
record peacetime expansion ex-
tends into its seventh year.

“We've been seeing for a very
long time a great deal of caution in
consumer borrowing, to the point
that debt outstanding is beginning
to fall behind the growth in person-
alincome,” Shaber said.

That Americans have kept their
borrowing under control so far this
year could bode well for healthy
consumer spending as the year
progresses, she said.

Consumer spending is closely
watched as a barometer of the
economy’s health because it repre-
sents two-thirds of overall eco-
nomic activity.

Money-Market Funds

Money funds with assets of $100 million or more that are available to individual inveators. For
Asstes of mo 374 raxable money funds increased $2.7 billion to $305.4 billion durhg the we
8% from 9.11%. The taxable funds' 30-day average yield decreasad ti

period ended June 6, 1989,
eek ended June 6, 1988, The taxable funds’ 7-day averaga yield decreased to
0 8.12% from 9,14%. The taxable funda’ uvougo malumv langthened hy 1 dny to 38 days,

Bof A

Continued from Page 1

will be negotiated individually and
that some are expected to be made
at below-market rates. The bank
also said it will consider reducing
fees in some cases.

Eligible projects will include
multifamily facilities, mobile
homes and single-family homes.
The bank said a significant amount
of the money will go to projects for
individuals and families with in-
comes at 50% or less of their area’s
median income.

A bank spokesman said most of
the money is expected to go to
nonprofit developers, although he
said other builders will not be
excluded. He said the bank has no
estimate of how many units will be
financed with the $50 million be-
cause the mix of projects has not
been determined.

Donald A. Mullane, a BofA
executive vice president, said the
program marks the first time the
bank has announced a specific
target amount for direct lending to
affordable-housing projects. He
said loans will start at $250,000 but
that the bank will aim for larger
projects because they produce
more units of affordable housing.

Alan Baldwin, director of the
Orange County Community Hous-
ing Corp., a nonprofit developer,
was unimpressed by t.he BofA
announcement.

“The interest rate is the key." he

said. “I don’t know of a nonprofit in
the state that can’t get conven-
tional market-rate financing.

“But it is below-market rates
and reduced fees that make the
homes affordable. They are not
really doing anything if they are
not loaning that money at below
the market.”

Baldwin's organization builds
rental units and is developing a
28-unit project in Garden Grove.

But Sylvia Martinez of the Cali-
fornia Reinvestment Committee
praised the bank's decision and said
it sets a standard for the financial
community. ‘“What is notable about
this commitment is that the Bank
of America views itself in partner-
ship with the community,” she said.
“It has been very difficult to get
conventional financing for afforda-
ble housing.”

The Greenlining Coalition, which
represents 18 minority, consumer
and civil rights groups, said it is not
satisfied with the scope of the
Bof A plan.

In a letter to bank executives
Wednesday, the organization
called on the state’s biggest bank to
allocate more money for afforda-
ble-housing loans and to take steps
to loan more money to inner-city
minorities, to promote women and
members of minorities, and to ex-
pand charitable donations to the
poor and minorities.

The demands from the coalition,
which has been talking with Bof A
executives for several months, par-
allel an agreement reached last

Continued from Page 2

he and Mana Said Oteiba of the
United Arab Emirates would prob-
ably voice reservations about the
agreement, which market analysts
would take as a signal that they
will probably go on producing
above their assigned quotas.

The cartel recently has been
producing some 21 million barrels
daily as member countries have
exceeded their quotas.

The Paris-based International
Energy Agency, the West's energy
watchdog, said it expected demand
for OPEC oil to reach almost 21
million barrels a day in the second

OPEC: Some May Ignore Quotas

half of the year, enough to accom-
modate some OPEC quota “leak-
age,” provided that heavyweights
like Saudi Arabia do not join in.
According to conference sources,
Kuwait's Sheikh Ali inscribed his
reservations about the quota ac- -
cord in a footnote to the signed
version of OPEC's communique.

Among analysts, John Lichtblau,

year with Union Bank to expand
lending programs for low-income
families and to promote more mi-
nority workers and women. The
Union Bank agreement came at a
time when the bank was being
acquired by California First Bank.

Bof A's commitment of at least
$50 million a year is in addition to
$22 million the bank has pledged to
a $100-million fund for affordable
housing created last year by a
consortium of California banks
called the California Reinvestment
Corp.

COMPUTER FILE

Continued from Page 3
waiting for better programs to take
advantage of them,

By better, I mean more efficient,
easier to use and more powerful
software,

That means limiting on-screen
graphics for the most part, because
graphics really soak up processing
speed, memory and hard disk
space. :

It is probably too much to hope
that the emergence of operational
consistency among DOS pro-
grams—the greatest advantage
Macintosh offers—but easy-to-use
software is available. A couple of
programs that illustrate my point
are SuperCalc 5, a powerful new
spreadsheet from Computer Asso-
ciates, and Advanced Revelation
from Revelation Technologies,
which is an impressive database
package. Both are notable because
they are easy to use and run easily
within the 640-kilobyte constraint
of DOS, without suffering limits on
performance or features.

I hope that software developers
won’t abandon the DOS "world to
write exclusively for 0S/2 or the
Macintosh. There is a lot yet to do
and more money to be made in that
old-fashioned world where most
personal computer users live and

president of the Petroleum Re-
search Foundation, said in the
United States of the OPEC deal:
“It’s not very positive news be-
cause it’s not clear what Kuwait's
position will be.”

L.A. Grain Waednesday, June 7, 1989
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$9927 into $100,000
with zeros.

PaineWebber offers a wide range of zeros-Treasuries,
Municipals, Corporates, CDs and more—to meet the sophis-
ticated needs of today’s investors. There are a multitude of

interest rates, maturity dates, and what may be most i
portant of all, there are various safety features to matc

Call (800) 553-9847 Ext. 50.

Thank

2029 Century Park East, Suite 2950, Los Angeles, C{i& 9&(33’07

*This represents a maturity of 11/16/17; yield to maturity of 8.29%. Prices and yields rep-
resent those available on 5/31/89 and vary daily. Other maturities available.
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8. An amazing secret that can

Need more cash-flow?

Hot New Reports
From World's Best
Copywriter Reveal

10 Amazing Secrets!

1. How to mail up to 100,000
letters per week at no cost what-
soever . . . not even postage!

2. What to write on a simple post-
card mailing that will give youa
virtual flood of new customers!

3. How to use "976" telephone

numbers to get people to pay to
hear your sales pitch!

. How to get yourself or your
product featured on cable
TV .. . without spending a
penny!

5. How to get as much money as

you need to expand your

business . . . and get it without
borrowing!

6. How to get movie and TV stars
to help you sell your products
and services... and get them at
dirt-cheap prices!

7. How to get the exact name and
address of every man, woman,
and child who is ever likely to
become one of your customers!

make your newspaper advertis-
ing incredibly more profitable!

9. How to make your ad in the
Yellow Pages pull in much
more business than it does now
<« @t no extra charge!

10. How to use cheap little classi-
fied ads to generate an enor-
mous daily cash flow!

Call for free brochure:

(213) 273-7053

2 OVER PRIME PLUS 2 POINTS’

COMMERCIAL

AND RESIDENTIAL
REAL ESTATE LOANS

$2,500,000 TO $20 MILLION

* Debt Service As Low As 9 To 1.
* 1st Or 2nd Trust Deeds With ‘‘Cash Out”

* Terms Up to 30 Years
* Older Properties
* Up To 80% LTV

* Residential, Residential Incoms,
Commercial & Industrial Properties

« Owner-User Or Single Tenant
* Flexible Credit Requirements

Other aggressive loan programs available.

Broker Referrals Welcome

SAVINGS AND LOAN

Call Mr. Steven Gardner
Assistant Vice President

(213) 826-2300
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*13.79% APR based on current
prime and 30-year amortization.

GALIFORNIA: GET DOUBLE
TAX-FREE INGOME

+  sales charges of any kind.

Call 24 hours for
: : curtent yields and
f a fres information kit

1-800-638-5660

l’lL"-lsc

[—T. Rowe Price, 515 South Flower Street
Arco Tower, 3ist Floor, Los Angeles, CA 90071

mea free mfurm.\lmn kitand prospectus with more

T. Rowe Price California Tax-Free Funds. Our California Tax-Free Bond Fund and MonLy Fundl

both offer income that is 100% exempt from federal and California state taxes! Since both Funds let you

keep all of your investment income, your earnings can grow faster. Of course, the Bond Fund’s yield and

price will vary and the Money Fund’s yield will vary.
Both funds offer the convenience of free check

+ writing for $500 or more. Minimum initial invest-

' mentis just $2,000. And there are absolutely no

feesand other charges

mdﬂpmum will reac it e \rdull) before Linvest or send money:

Name

Adllress

CAC004208

Phone

I
I
|
|
l City/State/Zip
|
ext. 4208 :
|

T. Rowe Price Investment Services, Inc., Distributor.

Invest With Confidence

T.RowePrice |

‘Some income may be subject to state and local taxes, and a portion of the Fund’s income may be subject to the alternative minimum tax,
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Fram:
Marathon, Florida
Tuesday, 10:35 A.M.
April 17, 1920

Dear Frierd,

As you can see, I have attached a nice, crisp dollar bill to the top of this
letter. Wwhy have I done this? Actually, there are two reasons:

1. I have scmething very important to tell you and I wanted to make
sure this letter would catch your attention.

2. And secondly, since What I am writing about concerns ways you can
make a lot of money, I thought using a dollar bill as an "eye-
catcher" was especially appropriate.

Here's what it's all about: A few days ago you answered my ad in the Wall Street
Journal. I'm sure you remember. The headline of the ad was.- -

Hot New Reports From
Top A4 Expert Reveal
6 Amazing Secrets!
The ad then invited you to call for more info on the following:

1. How to get the exact name and address of every man, waman, and child
who is ever likely to became one of your custamers!

2. How to mail up to 100,000 sales letters per week at no cost
whatsoever...not even postagel

3. How to get yourself or your product featured on cable TV... without
spending a penny!

4. How to get .as much money as you need to expand your business...and
get it without borrowingl

5. How to get movie and TV stars to help you sell your products and
services...and get them at dirt—cheap pricesl!

6. How to use cheap little classified ads to generate an enormous daily
- cash-flowl

OK; that's why I'm writing. I have assembled an information package that contains

all of the above information plus ten more incredible secrets that can help you hyps the
gross of your business almost beyond belief. I m not kidding. If you are interested in

(go to Page 2)
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creating a huge (and immediate) cash-flow for yourself or your business, this is going
to be the most exciting message you will ever read.

Here is why: My name is Gary Halbert and same time ago I was dead broke. My
business was almost bankrupt and I couldn't even pay the rent. Actually, I wasn't just
broke, I was desperate. Then, one day, I came up with a "crazy idea" about how to
write a certain kind of sales letter that would get people to send me money.

I was living in Chio at.the time and my friends laughed at my idea. They thought
it was a big joke. They said I was a dreamer and that I had no "common sense." In
fact, one guy said I was a nerd and that my idea was so silly he felt sorry for me.

Ch yeah? Well, I didn't care. I still thought it was a good idea and I typed wp a
few of my letters and I started mailing them out. And guess what? People did start
sending me money. And I used that money to mail more letters which brought in more
money. And I used that to mail even more letters, which brought in even more money...

And so on.

What's the bottom-line? Simply this: Before I was finished, that one simple
letter pulled in...

More than 7,300,000 replies!

Think about it: More than seven million people wrote back to me and every one of
those people sent a check (made out to my wife) or else cash I could put in my pocket.
And what was I selling? Actually, it doesn't matter. You see, the magic was not in the
product, it was in the letter!

Do you have samething to sell? If so, you can use that same "crazy idea" I used in
my letter to create a letter of your own and sell almost anything you've got.

WHO NEEDS THIS SECRET?
* Are you a salesman who needs more leads?

* Are you a housewife about to get a divorce who needs a simple way to
make a-lot of money?

* Do you have a furniture store, restaurant, a car dealership, a hot
dog stand or same other kind of establishment, you'd like to see
swamped with customers?

* Are you a manufacturer who would like to sell so many of your
widgets you'll have to run extra shifts to meet the demand?

* Are you a marketing consultant who likes to keep up with new ideas
and techniques so you can better serve your clients?

* Are you an M.D., a dentist, a chiropractor, an optometrist, a
therapist, or any other kind of health care professional who would like to see your
waiting room bursting with new patients?

= Do you have a house you'd like to sell? A thousand houses? A car?

(go to Page 3)
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A boat?

Do you have anything you'd like to sell? Consulting services?
Products? Yourself?

If you answered "yes" to any of the above questions, you should try my "crazy
letter idea." You can find out all about it in my new information package called...

How To Make Maximum Money
In Minimun Time!

Listen: Many years ago, I thought I wanted to be a salesman. I got myself a job
selling encyclopedias door-to-door and I kept at it until I was darn good. But there
was a problem. You see, I could only knock on about 40 doors each evening. And
therefore, no matter how hard I worked, there was a definite ceiling on my earning
capacity.

And besides that, selling door-to-door is a hard way to make a living.

So, I kept searching and searching until I came up with my "crazy letter" idea:
which is the first experience I ever had with what I call RCS or "remote control
selling." RCS uses the secrets of something else I developed called "Killer
Advertising" to almost force people to buy whatever you are selling. And, what RCS lets
you do is, sell almost anything without ever meeting your customers in person...

or even talking to them on the phone!

These "remote control" selling secrets of "Killer Advertising" can be used by
anyone. Even a housewife, a student or someone who is unemployed. And, if you have a
business, (or you want to have a business), these secrets can generate so much cash-~flow
you will actually have a hard time getting all the money to the bank. I'm not kidding.
My "crazy letter idea," for example, brought in...

MORE THAN 20,000 CHECKS
PER DAY!

By the way, getting that many checks every day means you have to hire 30 full time
employees just to make your bank deposit. But anyway, my "crazy letter idea" isn't the
only thing you will learn when you get my information package. No, that's just one
section! Here is what you will learn in other sections:

SECTION #2 HOW TO GET A PRODUCT TO SELIL
IF YOU DON'T HAVE ONE ALREADY
AND HOW TO GET IT FOR NOTHING!

Many people believe they have to pay a small fortune to "tie up" a product. That
is not true. There are thousands of products you can get an "exclusive" on without

spending a dime!

Not only that, there is one certain kind of product that I call the "perfect
product" that you can sell in big numbers and not ever pay anybody else ‘one red cent.
This product only costs a few pennies to "manufacture" and you can do all the necessary
"work" right in your own hame.
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So, if you want to make some serious money, don't worry if you don't already have a
product or service. This section will tell you how to get a great product even if you
are dead broke like I wasl

SECTION #3 HOW TO GET AS MUCH MONEY
AS YOU NEED TO "ROLL OUT"
YOUR PROJECT...
AND GET IT WITHOUT BORROWING!

Do you have a good idea? Can you prove it? If so, there's a very good chance I
can get you all the money you need without you ever having to pay it back...or even
having to pay interest!

You see, because of my connections, I have a network of people who call me all the
time to see if I know about any good ideas in which they can invest money. These people
who call me have millions to invest and they trust my judgement. BAnd, as soon as you
have read this section, you'll know how to prove your idea is good and how you can tap
into my network of investors to get all the money you need.

SECTION #4 HOW TO GET MOVIE AND TV STARS
TO HELP YOU SELL
YOUR PRODUCTS AND SERVICES!

You're not going to believe your eyes when you read this section! Wwhy? The answer
is simple: You see, this part of my package reveals a very "private secret method" of
getting in touch with any movie or TV star. You'll learn where to get their private

phone numbers and how to approach them about helping you sell or promote your goods and
services.

By the way, you'll also learn how to get them at bargain basement prices so you
don't have to spend an am and a leg!

SECTION #5 AN AMAZING SECRET
THAT CAN MAKE YOUR NEWSPAPER ADVERTISING
700% MORE PROFITABLE!

I have probably created more newspaper ads than anyone else you've ever met. 1In
fact, someone once calculated that, if all my ads were being run by one company,
(instead of separate clients) that that company would be the third largest newspaper
advertiser in the world.

Just behind Delta Airlines, they said.

Could that be true? I honestly don't know, but I do know I have created an
enormous number of profitable newspaper ads. And, I've learned some secrets. Powerful
secrets! So, in this section you learn not only how to buy newspaper advertising at
the lowest possible price, you also leam how to make all your ads pay off with the most
possible profitl

SECTION #6 HOW TO GET THE EXACT NAME AND ADDRESS
OF EVERY MAN, WOMAN AND CHILD
WHO IS EVER LIKELY TO
BECOME ONE OF YOUR CUSTOMERS!

]
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Every single one of your potential customers is out there just waiting to hear from
you. But you can't sell them if you can't find them. But don't worry. This valuable
section will tell you exactly, step-by-step, how to get the name and address of every
single potential custamer for your goods or services.

Not only that, I'm going to reveal how you can identify "dead wood" names (they're
on every mailing list) so you don't waste your time and your money mailing to people who
will never respond.

By the way, as a neat little bonus, this section will also reveal, if you are
interested, how you can get the name and home address of almost every person in America
who has the same last name you do.

SECTION #7 WHAT TO WRITE OGN A SIMPLE POSTCARD
MAILING THAT WILL MAKE PEOPLE
FLOOD INTO YOUR BUSINESS!

Advertising does not have to be expensive. No. Believe it or not, you can sell
more goods and services with a simple postcard mailing than other people are able to
sell with full-page, full-color magazine ads...or even national TV commercials! But
you've got to know exactly how to do it. You know, it took me 15 years to discover this
neat little trick. But now, simply by going through this section, you can learn how to
use this dirt-cheap little money maker in just 15 minutes!

SECTION #8 CAN IT AND CLONE IT!

You may find this to be the most interesting information in this entire package.
That's because this section will teach you how to create a great advertisement or sales
letter - even if you are a lousy writer!

Let's face it: Not everybody is good at putting their ideas down on paper.
However, now at last, when you learn my "secret method" you'll know how to make all your
ads and letters look like they were written by a "pro".

Believe me, this will work for you even if you can hardly write your name. As long
as you can talk, I can show you how to create an absolutely fantastic "sales pitch-in-
print!"

SECTION #9 HOW TO MAIL UP TO 100,000
LETTERS PER WEEK
AT NO COST WHATSOEVER!
(not even postage)

How would you like to mail 100,000 sales letters every week and have other people
gladly pay every penny of your costs? I'm talking about postage, printing, envelopes
and everything! Actually, it's rather easy (when you know how). Believe me, this idea
alone is worth more than 100 times the entire cost of my materiall

SECTION #10 HOW TO USE 976 NUMBERS
TO GET PEOPLE TO PAY
TO HEAR YOUR SALES PITCHI ;

You've heard about those "976" numbers, haven't you? They're the ones you call to
listen to a recorded message and then you get $2.00 or so charged to your phone bill.
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Listen: Most of those "976" numbers are used by slimebags who offer sexually
explicit messages. However, there is another way (a respectable way!) to use "976"
nunbers to provide a valuable public service and, at the same time, get people to pay
to hear a message fram you that makes them want to buy your goods or services. s

Don't miss this section; it's a real eye-opener!

SECTION #11 HOW TO MAKE YOUR AD
IN THE YELLOW PAGES
PULL 400% MORE BUSINESS
THAN IT DOES NOW
AT NO EXTRA CHARGE!

You won't learn this sure-fire technique fram any ad agency in town. It's simple,
it's easy and this little secret will work for you no matter what you are selling.
It'll only take you about 10 minutes to make the necessary changes and your profits
will immediately increase dramatically all year long.

SECTION #12 HOW TO USE (HEAP LITTLE CLASSIFIEDS
TO MAKE MORE MONEY PER DAY
THAN YOU COULD EVER HOPE TO SPEND!

Classified ads are dirt-cheap. But don't overlook them because they can make you
rich - and fast! I know three people and each of them (one in California, one in
Louisiana, one in Chio) makes more than $10,000 per day from these tiny little
powerhouse ads. Sometimes the ads cost less than fifty cents (.50) and yet, you can use
them to generate huge wads of money.

But you've got to know exactly how to do it. But don't worry, you'll learn the
real secrets of how-to-do-it when you read this section.

SECTION #13 HOW TO USE RCS
TO FIND YOUR DREAM LOVER

This section is not about money and it will not be of interest to everyone. If you
are happily married; you may want to skip this part of the package.

On the other hand, if you are looking for sameone of the opposite sex who is just
right for you reading this information will be like a dream come true. You see, I have
developed a way (a dignified way) to meet members of the opposite sex that works so well
my "secret technique" was discussed cn cne of the biggest (and best) radio shows in Los
Angeles six different times. In fact, as soon as I used this idea, I received letters
and pictures from women all over California and from as far away as London, England and
the Virgin Islands.

Like I said, if you are completely happy with sameone already, you can skip this
information. But if you are not happy in this area, this may be of great interest to
you.

SECTION #14 HOW TO GET YOURSELF CR YOUR PRODUCT

FEATURED ON CABLE TV
AT NO COST WHATSOEVER!

(go to Page 7)




- Page 7 -

In the last few years, I have been responsible for at least nine different cable TV
‘shows and I have learned some amazing secrets about this medium. Listen: If you are
truly an expert in your line of work and/or if you have a first class product or
service, there is a very real chance you can get millions of dollars worth of cable TV
time at virtually no cost to you whatsoever. This section will explaln everything.
Please go through it the same day you get my package.

SECTION #15 THE -DARK SIDE OF SUCCESS!

When you examine my package you truly are going to learn the real secrets of making
a lot of money and making it fast! However, making a lot of money can be a "mixed
blessing" if you aren't careful. In fact, if you don't know what to watch out for, you
could end up having trouble with the goverrment, with lawyers, with jealous people who
want to sue you and so onl!

I know; I've already had all these problems and they were sametimes very
unpleasant. However, when you read this vital section you'll learn my step-by-step
method for avoiding this kind of nonsense.

Please don't skip this section! 1It's not enough to learn how to make money, you've
also got to learn how to keep it!

SECTION #16 HOWN TO GET THE MOST VALUABLE
FREE GIFT
IN ALL THE WORLD!

This section contains a surprise offer of a free gift I'd like to send you. And,
in my opinion, it is probably the most valuable gift anyone will ever send you. (By the
way, I was once paid $2,500.00 for one of these.)

Anyway, after you've studied my material, you're going to want this item and, I
think you're going to be overjoyed that I'm willing to send it to you and, send it free.

Well, that's it. You've just read a camplete description of the cash generating
secrets you will learn when you receive my material. This info has been used to
gaaerate tens of millions of dollars by several hundred people who have consulted with
me in person or else paid $6,250 to attend one of my seminars. However, you can now
receive all of this incredible information for only $295.00.

Is that a lot of money? Well it is if you think of my material as nothing more
than paper and ink and plastic. My package contains two sets of cassette tapes (there
are six tapes in one binder and 12 in the other) and six written reports that are
attractively printe® =d bound. And, I'll tell you this...

INLESS YOU ARE BRAIN DEAD
OR LAZY BEYOND BELIEF

THIS INFO WILL MAKE YOUR
CASH FLOW EXPLODE!

I'll tell you a curious story. I had a lot of trouble getting the Wall Street
Journal to accept my ad. They took the position that the claims I was making - like
"How To Mail Up To 100,000 Letters Per Week At No Cost. Whatsoever...Not Even Postage"
just couldn't be true. So, what I did is, I sent the Wall Street Journal the same
package I am offering you and, it was only after they realized (with considerable
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astonishment) that what I was saying was true did they let me run my ad.

Listen, my friend, you have a watershed decision in front of you right now. You
can either ignore this letter and continue your current course or, you can order my
material and...

EXAMINE IT .OR A FULL
YEAR OJ4 A 100%
NO RISK BASIS!

That's right, my material comes with an entire year money-back guarantee and it is
easy to order. All you have to do is writ: your name and address and the words "MAXIMUM
MONEY INFO PACKAGE" on a piece of paper andi send it with your payment of $295.00 plus
$7.75 for first-class postage and handling (total $302.75) to:

Gary C. Halbert
First Professional Cent re

5701 Overseas Highway, Suite 4
Marathon, Florida 33050

NOTE: Are you in a hurry? If so, for even faster service, you can also order by
phone. Just call my office and you can use your Visa, MasterCard or American Express.
Qur phone lines are open from 9 AM to 5 PM (East Coast Time) and our number is:

(800) 327-0028
Anyway, no matter how you order, I'll send a'l my material to you promptly by
return mail as soon as I hear from you. Also, checks ard money orders should be made
payable to me "Gary C. Halbert" and Florida residents must add 7% sales tax ($20.65) for
a total payment of $323.40. Thank you.

Sincerely,

Halbert

P.S. My material is everything I say it is and I am a real person‘alive and well
living right here in Marathan in the heart of the Florida Keys. I sperd a lot
of time fishing and diving (I own the original Sea iHunt dive boat from the TV
series starring Lloyd Bridges) but, unfortunately, nost of the time, you can
still reach me personally by calling my office.

Oh well, nobcdy's life is perfect.

P.P.S. The enclosed "pink sheet" has a few of the comnents others have made
about my material. If scme of the names sound familiar to you,
that's cause many of these men are the most visible and most
successful people in their respective fields.
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